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From Brand: SAGE Publications, Inc: Health Communication Message Design: Theory and Practice before
purchasing it in order to gage whether or not it would be worth my time, and all praised Health Communication
Message Design: Theory and Practice:

0 of 5 people found the following review helpful. One StarBy Kendra GertenHard to read and follow along.

The desire to impact positive changesin individuals and society motivates many students, practitioners, and
researchers of health communication. This one of akind text offers guidance on how to design effective health
communication messages. This book shows how to build theory-based messages and how to address the diverse
characteristics of audiences. While integrating perspectives from public health and social marketing, this book clearly
explains core health communication principles and processes for designing effective messages for health
communication interventions and campaigns.
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About the AuthorHyunyi Cho (PhD, Michigan State University) isa professor of communication atOhio State
UniversityHer program of research examines the effects of communication on judgments and actions relevant to

environmental risk and health risk and the role of messages and the mediain social change and behavior change
Processes.



