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Brett Robbs, Deborah Morrison : Idea Industry: How to Crack the Advertising Career Code before purchasing
it in order to gage whether or not it would be worth my time, and all praised Idea Industry: How to Crack the
Advertising Career Code:

0 of 0 people found the following review helpful. | wish they gave this advice in my college classesBy Alexander S.
Martinln my experience, my college advertising classes have taught much theoretical information about different areas
of advertising, but not much about the different careers within it or how to get these careers. This book fills that gap. |
used to have much ambiguity in how to get my professional career started in advertising. Also | really wondered what
area of advertising | could see myself doing. Even though nothing compares to actual experiences(internships/jobs), |
found having research to bounce off of was really beneficial asit helped me choose my specialized area(acct
management). Before then everything was just my imagination. The best part about this book is that it explains all the
general areas of advertising along with quotes, advice, experiences, and information in each respective
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section/occupation of advertising.l highly recommend this book for any college student looking to find their start in
the advertising business. It will help you think about everything evaluating all different areas of advertising, learning
how to get the internship, make the right cover letter, how to sell yourself well, discovering the right kind of agency to
choose, recent trends among careers in the advertising business, etc. It references sources to learn more about careers
in advertising too (creative, acct planning, acct management, media, digital, production).Simply, if you know you like
advertising, but do not know which areas specifically you'd like to pursue, read this book. If you still don't know, you'd
till be much farther ahead otherwise.Best of luck.0 of 0 people found the following review helpful. Good Book,
Repetitive WritingBy memomul am currently taking a class with one of the authors, and I'm so happy she's my faculty
advisor too ;) My only issue with this book isthat it feels repetitive as well as vague when it getsto the steps of what
you need to do to start your career in each section.O of 1 people found the following review helpful. Great bookBy
Rochelle|. Kleinwormit's agood book .. It came in great condition and it helps me with my class and my major

Y ou love advertising, so much so that you're thinking about starting a career in it. But aside from creative directors
who think up the ideas for ads, who does what at an ad agency? Idea Industry: How to Crack the Advertising Career
Codesisthefirst book that breaksit all down and explains what everyone does, which job might be the right fit for
you and how you can get that job. We cover the mgjor areas in six straightforward chapters-creative, production,
account management, account planning, media and digital media. Through interviews with people working at the best
agencies and first person accounts, this book explains what you can expect and what you'll need to know before you
even start looking for that dream job. With four-color photos throughout, Idea Industry promises to be the best career
guide for anyone interested in the advertising industry.
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